Marlboro, Discount, Camel, Winston And Newport Monthly Update 


Objective: To provide a monthly review of Marlboro and its competitive set, including Discount, Camel, 
Winston and Newport Brands. 

Format: The review is divided into two sections as follows: 

Section 1 - Smoker Share Among Total Smokers 

Section 2 - Smoker Share Among 18-24 Year Old Adult Smokers 
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Section 1 

Tables 3-6: Smoker Share Among Total Smokers 

3 Afier reaching an all-time high of 38.4% in February, Marlboro smoker share declined for the third straight month, resulting in a loss of nearly five 
share points since February. 

4 Marlboro's overall decline in share was closely linked to the performance of Marlboro Lights Kings; yet in the month of May, Marlboro Red was 
primarily responsible for the overall drop in share. 

5 Branded Discounts were up slightly in May while Private Labels declined, resulting in stable results for the Discount category this month. 

6 Camel remained relatively stable in May, and Winston gained nearly one share point. 

Section 2 

Tables 7-12: Marlboro Smoker Share Among 18-24 Year Old Adult Smokers 

7 After more than a year of stable share among 18-24 young adult smokers, Marlboro 3MM smoker share draped 2.7 points to 60.8 in May. 

8 Nearly all Marlboro packings experienced a decline in May. Marlboro Lights 100’s was the exception, with a 0.8 share gain. 

9 Marlboro’s continuing 3MM descent among the 18-24 year old smoker segment was largely a result of the decline among young adult women 
smokers - down 3.5 share points in May, and down 8.1 share points since January. 

10 A 2.9 share loss for Marlboro Red was the largest contributor to Marlboro’s overall drop in 3MM share among young adult women smokers. 

Nearly all Marlboro packings contributed to the decline in May. The notable exception was Marlboro Lights 100’s, gaining 1.6 share points. 

11 Young adult men account for the overall loss in Marlboro smoker share this month. After peaking in April 1996, Marlboro’s 3MM share among 
young adult male smokers dropped more than two share points to 63.8 in May. 

12 Marlboro Lights Kings was the largest contributor to Marlboro’s overall 3MM share loss among male smokers 18-24 years old, dropping 2.2 
share points in May. 

Tables 13-15: Discount Smoker Share Among 18-24 Year Old Adult Smokers 

13 Total Discount share among young adult smokers was up slightly in May. 

14 Furthering its recovery with a 1.4 gain in share this month, Branded Discount 3MM smoker share among young adult male smokers gained 
momentum in May. 

15 Unlike the upward trend seen among male smokers, the Discount category continued its gradual decline among young adult women smokers. 

Tables 16-18: Camel, Newport and Winston Smoker Share Among 18-24 Year Old Adult Smokers 

16 Newport 3MM smoker share among young adult smokers was up 0.8 points to 14.1. Camel remained unchanged this month, while Winston 
experienced a 0.4 share gain. 

17 Marlboro’s premium-priced competitors, Camel and Newport, lost a half a share point among young adult male smokers this month. Winston 
gained 0.4 points in share. 

18 Newport's success among young adult women smokers continued to skyrocket, climbing 2.7 points in share this month to a high of 18.7. Camel 
and Winston were also up among young adult women smokers. 
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After reaching an all-time high of 38.4% in February, Marlboro smoker share declined for 
the third straight month, resulting in a loss of nearly five share points since February. 
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Marlboro’s overall decline in share was closely linked to the performance of Marlboro 
Lights Kings; yet in the month of May, Marlboro Red was primarily responsible for the 
overall drop in share. 
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Branded Discounts were up slightly in May while Private Labels declined, resulting in 
stable results for the Discount category this month. 



1994 


1995 


1996 


Total Discount 
Branded Discount 
Private Label 


May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May 
'95 '96 

Total Discount 20.9 20.5 21.8 21.5 21.1 20.0 21.4 20.7 20.7 20.3 20.9 21.8 21.8 

Branded 18.5 17.7 18.9 18.9 18.9 17.4 19.3 19.0 18.4 17.8 18.8 18.7 19.0 

Discount 

Private Label 2.5 2.9 3.0 2.6 2.2 2.6 2.1 1.7 2.3 2.5 2.2 3.1 2.8 
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Camel remained relatively stable in May, and Winston gained nearly one share point. 
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